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This paper will analyse the extent to which media campaign and communications with voters 

played an important role in the expected victory of the Freedom and Justice Party. So, the focus 

is on the Freedom and Justice party, the political arm of the Muslim Brotherhood movement. 

While the Party used creative and several media and communications means to win supporters in 

the elections, some successful Freedom and Justice party members and analysts have referred to 

the history of the Muslim Brotherhood and its services and presence for a long time as the main 

reason for winning more than 40% of seats. I argue that media activities contributed to win some 

seats (what are called swinging seats), but the main reason for getting many seats was the 

Muslim Brotherhood presence, religious call and services to people in different places in Egypt. 

The Freedom and Justice party, once established in 2011, moved quickly to reach people and 

planned a comprehensive campaign to reach out people. The party got the legal permission on 6 

June 2011, but it planned for the election since the fall of Mubarak on 11 Feb 2011. They used 

several methods and benefited from the experience of the Justice and Development party in 

Turkey in the parliamentary elections. They chose a slogan for the party to unite people 

regardless of their belief and ideology “we bear the good for all”. They paid for advertisements 

in TV channels, such as Melody Aflam and the 25 channel to reach more potential voters. The 

irony is that the party has been calling for the ‘clean cinema’ and Melody Aflam broadcast films 

that do not come along those lines of they call ‘clean cinema’. The party believes in using all 

platforms to make their voice heard. It established a website that put press releases on daily basis 

to inform people of the party stand on different issue and the results of elections as they came 

from poll stations. In addition, the party used the new social media, such as facebook to 

communicate with young people. They have more than 100,000 members on their facebook 

page. Moreover, the party made some initiatives, such as ‘knocking doors campaign’ , ‘cleaning 

streets’ campaign’ and ‘organising traffic campaign’ to reach out ordinary people and increase 

their opportunities in winning more seats. Furthermore, it used songs in Arabic and English to 

reach more potential voters. The misperception on the Muslim Brotherhood is they are against 

art and songs and this is untrue to a certain extent. So, songs came to correct this stereotype. 

Finally, the party and the movement leaders have been active guests on the media outlets to 

reach more people. 

 The other side of the picture is their history of presence and services. In my interviews with 

ordinary Egyptians and some successful MPs from the Freedom and Justice Party and other 



parties, I was told that a media campaign was one reason to get some votes, but the main reason 

for the Muslim Brotherhood’s success in elections was their long history of presence and 

services and their religious call through mosques and universities. The Muslim Brotherhood 

movement, since its establishment in 1928, has engaged with society problems and people’s 

daily life. They have been providing many services, such as medical care, financial assistance, 

family consultation, employing people and religious sermons. The Group presence is all over 

Egypt and abroad. It has more than 70 branches abroad. The group’ members faced arrest, torture 

and killing. Their sacrifice has been noticed by some Egyptians. There was no enough time to 

effectively utilize media platforms in order to win more supporters in elections.  

To conclude, It can be argued that while media campaign played a role in getting some votes and 

winning some seats, many seats were won through the Group popularity in Egypt. 
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